Senior Digital Marketing Manager

Person Specification
June 2024

Essential

Desirable

Evidence
by

1.

Experience:

Minimum of 3 years of experience in digital
marketing, with a proven track record of
managing successful campaigns across
various platforms.

Previous experience in a senior digital
marketing role and managing digital
marketing projects effectively.

Yes

Yes

1,2

1,2

1.

Education:

Bachelor's degree or equivalent in
Marketing, Business Administration, or
related field.

CIM (Chartered Institute of Marketing)
gualification or equivalent certification is
desirable.

Yes

Yes

1,2

1,2

Skills and Abilities:

Proven ability to develop comprehensive
digital marketing strategies tailored to meet
client objectives, aligning with their unique
business goals, target audience, and
industry landscape.

Proficient in digital marketing strategies,
including SEO, SEM, email marketing, social
media marketing, and content marketing.
Proficient at creating paid advertising
campaigns on Meta and Google ads
Experience in conducting thorough client
needs assessments and defining clear,
measurable objectives and key
performance indicators (KPIs) to gauge the
success of digital marketing initiatives.

Yes

Yes

Yes

Yes

1,23

1,23

1,2

1,2
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5. Skillin translating client requirements into | Yes 1,2
actionable digital marketing plans (using
our Plan, Build, Grow programme),
outlining specific tactics, timelines, and
resource allocations to achieve desired
outcomes.

6. Excellent communication skills, both Yes 1,2,3
written and verbal, with the ability to
effectively convey complex ideas and
strategies.

7. Strong analytical skills with the ability to Yes 1,2,3
interpret data and make actionable insights
to optimise marketing campaigns.

8. Knowledge of conversion rate optimisation Yes 1,2
(CRO) techniques, A/B testing
methodologies, and website optimisation
strategies to improve conversion metrics
and drive revenue growth.

9. Able to develop and implement data-driven | Yes 1,2
strategies to enhance user experience,
increase website traffic, and optimise
conversion funnels across multiple
channels.

10. Strong understanding of key performance | Yes 1,2,3
indicators (KPIs) related to conversion
metrics, such as click-through rates (CTR),
conversion rates, cost per acquisition (CPA),
and return on ad spend (ROAS).

11. Proficient in using website CMS; digital
marketing tools and platforms such as Yes 1,2
WordPress, Squarespace, Google Analytics,
AdWords, Facebook Ads Manager, etc.

12. Ability to thrive in a dynamic environment,
adapting to changes in priorities, client
requirements, and industry trends.

13. Evidence knowledge and implementation of
the latest trends and developments in
digital marketing and the tourism and
hospitality sector.

14. Appreciation for Al-powered tools and
technologies in digital marketing,
understanding their potential to enhance
campaign targeting, personalisation, and
automation.

Yes

Yes 1,2

Yes 1,2
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Client Engagement & Management:

1. Proven experience in client-facing roles,
with a strong emphasis on building and
maintaining client relationships.

2. Ability to serve as the main point of contact
for clients, understanding their needs,
objectives, and challenges, and providing
strategic guidance and solutions.

3. Excellent interpersonal skills with the ability
to communicate effectively with clients at
all levels, including executives, marketing
managers, and other stakeholders.

4. Experience in conducting client meetings,
presentations, and reviews to discuss
campaign performance, deliverables, and
future strategies.

5. Comfortable in addressing client concerns,
managing expectations effectively.

6. Commitment to client satisfaction, with a
focus on delivering high-quality work that
meets or exceeds client expectations,
leading to long-term partnerships and
repeat business.

Yes

Yes

Yes

Yes

Yes

Yes

1,2

1,2

1,23

1,2

1,2

1,2

Tourism & Hospitality Industry Experience:

1. ldeally, marketing experience in the
tourism and hospitality sector.

2. Understanding of the unique challenges
and opportunities within the tourism and
hospitality sector, including seasonality,
target audience preferences, and industry
trends.

Yes

Yes

1,2

1,2

Team Collaboration:

1. Evidence of effective collaboration with
cross-functional teams, including designers,
developers, and content creators.

2. Proven experience in client management,
including building and maintaining strong
client relationships, understanding client
needs, and delivering results that exceed
client expectations.

Yes

Yes

1,2

1,2
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Passion for Marketing:

1. Genuine passion for digital marketing and a
commitment to staying at the forefront of
industry trends and innovations.

2. Proactive attitude towards personal and
professional development, with a
willingness to take on new challenges and
learn new skills.

Yes

Yes
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